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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

Semester - |

1.1 Managerial Economics
1.2 Organisation Theory
1.3 Managerial Accounting
1.4 Advanced Business

Statistics
1.5 Business Finance

Semester - ll
ll.1 Behavioral Sciences
ll.2 Accounting for Planning

& Control
ll.3 Financial Management
I 1.4 Strategic Management
ll.5 Marketing Strategy

75

75
75
75
75

Finance
Marketing
Human Resource
Management

Banking & lnsurance

M.Com.

External
75
75
75

lnternal
15+10
15+10
15+10

15+10
15+10

75
75

Total
100
100
100

100

100
100
100
100

500

100
100

500

15+10

15+10
15+10
15+10
15+10

Semester - lll Compulsorv Papers

lll.1 Computer Applications
ln Business 75 100

Four Papers of the Elective Group in the areas of: (100x4=400)

lll. A I Group A: Accounting

15+10

(100x4=400)

il.
il
ilt.

il.

B
C
D

Group B:
Group C:
Group D:

E.l Group E:
400
500

Semester - lV
Four Papers of the Elective Group in the areas of :

lV.A1 GroupA :Accounting
I

IV.B I Group B:Finance
lV.C I Group C : Marketing
lV.D I Group D : Human Resource Management
IV.EJ Group E:Banking and lnsurance
Compulsory

400

1V.5. Project ReporUDissertation in the area -50 -t
of Elective Group Concern > 100

Viva-Voce -50 J
500

GRAND TOTAL= 2000
\v
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Semester lll

Paper lll.A.1
Paper lll.A.2
Paper !ll.A.3
Paper Ill.A.4

Semester lV

Paper lV.A.1
Paper lV.A.2
Paper lV.A.3
Paper lV.A.4

Semester lll

Paper Ill.B.1
Paper lll.B.2
Paper lll.B.3
Paper lll.B.4

Semester lV

Paper lV.B.1
Paper lV.B.2
Paper lV.B.3
Paper lV.B.4

Semester !ll

Paper lll.C.1
Paper ll!.C.2
Paper ll!.C.3
Paper lll.C.4

Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

M.Com. (Semester Svstem) Course

Elective Group A: Accountinq

: Accounting Theory
: Advanced Cost Accounting
: Management lnformation System
: Working Capital Management

: Advanced Auditing
: Corporate Reporting Practices
: Operations Research
: Tax Planning and Management

Elective Group B: Finance

Working Capital Management
Fund Based Financial Seruices
Financial System in lndia
Risk Management dnd Derivatives

: Strategic Financial Management
: Security Analysis & Portfolio Management
: Project Management
: Securities Market Operations

Elective Group C: Marketing

Consumer Behavior
Services Marketing
Sales Management
Agricultural Marketing
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Elective Group D: Human Resource Management

Semester lll

Semester lV

Paper lV.G.1
Paper lV.C.2
Paper lV.C.3
Paper lV.C.4

Paper lll.D.1
Paper lll.D.2
Paper lll.D.3
Paper lll.D.4

Semester lV

Paper lV.D.1
Paper lV.D.2
Paper lV.D.3
Paper lV.D.4

Semester lll

Paper lll.E.1
Paper ll!.E.2
Paper lll.E.3
Paper lll.E.4

Semester lV

Paper lV.E.1
Paper !V.E.2
Paper lV.E.3
Paper lV.E.4

Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

: Advertising and Promotion Management
: Industrial Marketing
: Foreign Trade Management
: Global Business Environment

: Corporate HRD
: Labour Welfare & Social Security
: Labour Legislations in lndia I

: lndustrial Psychology

: Employee and Organisation Development
: lndustria! Relations in lndia
: Labour Legislations in lndia Il
: Wage and Salary Administration

Elective Group E : Bankinq and lnsurance

: Bank Management
: Management of lncome in Banks
: Customer Relationship Management in Banks
: Knowledge Management in Banks

: Marketing Management of lnsurance Gompanies
: Financial Management of lnsurance
: Product Management of lnsurance
: Pricing and Promotion Management of

lns u ra nce
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I
PAPER I.1

MANAGERIAL ECONOMICS

Unit-l : Nature and Scope of Manaqerial Economics : Managerial
Economist's Roles and Responsibilities; Relation with Economics and
other Disciplines; Business Objective Models - Profit Maximization, Sales
Maximization, Managerial Discretion and Behavioral Models; Fundamental
Economic Concepts - lncremental, Opportunity Cost, Discounting and
Equi-Marginal or Substitution Concepts.
Unit-ll :Theorv of Consumer Demand : Cardinal Utility Analysis of
Demand; Ordinal Utility Analysis of Demand; Revealed Preference and
Logical Ordering Analyses of Demand; Consumer's Choice; lndividual and
Market Demand Functions; Demand Distinctions; Law of Demand - Price,
lncome and Substitution Effects, Bandwagon Effects and SnobA/eblen
Effects, Giffen's Paradox.
Unit-lll : Demand Elasticitv and Forecastinq : Elasticity of Demand -

Determinants and Distinctions, Degrees and Measurements of Price,
lncome, Cross Advertising and Expectation Elasticities and Applications in

Business; Decisions, Demand Estimation- Functional Forms, Demand
Forecasting, Need for and Steps in Demand Forecasting and Demand
Forecasting Techniques for Established as well as New Products.
Unit-lV : Production Theorv : Production Function; Laws of Variable
Proportions; Producer's Equilibrium - Traditional Analysis, lsoquant,
lsocost and Ridge Lines and Modern Analysis of Producer's Equilibrium-
Expansion Path and Returns to Scale as per lsoquants; Economies and
Diseconomies of Scale - lnternal and External.
Unit-V : Cost Theorv : lmplications of Costs - Real, Alternative and
Money Costs; Cost Distinctions and Functions; Cost Behavior in Short-Run
and Economic Capacity, Derivation of Long Run Costs; Modern Analysis of
Costs - Average Fixed and Average Variable Costs and Reserve Capacity;
Real and Pecuniary Economies; Relevance of Costs in Business
Decisions.
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I
PAPER I.2

ORGANISATION THEORY

Unit-l : Organisation : Concept, Features, Types, Forms and Significance;
Organizational Vs. lndividual Goals and their lntegration; Role of Positive
Thinking in Organizations.
Unit-ll : Theories of Organisation : Classical Theories-Scientific
Management; Process Management, Bureaucratic Model; Neo Classical
Theories-Human Relations and Behavioral Science; Modern Theories -

System, Contingency and Quantitative .

Unit-lll : Orqanisation Structure, Culture and Conflict : Organizational
Structure- Concept and Factors lnfluencing Organizational Structure;
Departmentalization; Span of Management; Centralization and
Decentralization; Delegation of Authority; Organizational Culture - lmpact
of Organizational Culture; Socio-Cultural Features of lndia and lts lmpact;
Organizational Conflicts-Positive and Negative lmpact; Level of
Organizational Conflicts-lndividual Group and Organizational; Measures to
Minimize Conflict.
Unit-lV :Organisational Change and Development : Managing Change-
Nature, Causes, Process and Chain Effect of Change; Resistance to
Change-lndividual and Organisational; Overcoming Resistance to
Change; Change Models - Lewin's Three Step Model; Change Agents.

Unit-V : Orqanisational Development : Meaning and Nature; OD
lnterventions Sensitivity Training; Survey Feedback; Process
Consultation; Team Building; MBO; Problems in OD; Organisational
Effectiveness-Concept and Approaches; Organisational Vs. Managerial
Effectiveness; Factors Ca usi n g I neffectiveness.

$K..\.'



Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I

uerueoeffioururrruc

Unit-l : lntroductorv : Generally Accepted Accounting principles;
Managerial Accounting-concept and Distinction with Financial Accounting;
Controllership Functions.
Unit-ll : lnflation Accountinq : Statement of the problem, Methods of
lnflation Accounting, Practical Difficulties in lnflation Accounting and Merits
and Demerits.
Unit-lll : Financial Analvsis : Reclassification of Balance sheet and profit
and Loss Account items; Ratio Analysis - Limitations and Types of
Accounting Ratios and Preparation of Proforma Balance Sheet on the
Basis of Accounting Ratios.

nit dFt hFt ent
Fund and Preparation of Fund Flow Statement
Concept; Preparation of Cash Flow Statement.
Unit -V : Reportinq to Management : Significance and Essentials of a
Good Reports, Types of Accounting Reports; Levels of Management and
Report.

: Concept of the Term
under Working Capital
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I
PAPER I.4

ADVANCED BUSINESS STATISTICS

Unit-l : statistical Decision Theorv: lntroduction; structure of Decision
Making Problem; Decision Making Environments; Decision Making under
Uncertainty - criterion of optimism, criterion of pessimism, Equally likely
Decision (Laplace) criterion, criterion of Realism and criterion of Regret;
Decision Making under Risk- Expected Monetary Value and Expected
Monetary Loss Criteria.
Unit-ll : : Probability-Classical,
Relative and subjective; Addition and Multiplication probability Models;
Conditional Probability; Bernoulli and Baye's Theorem; Binomial, poisson
and Normal Distributions{heir Characteristics and Applications.
Unit-lll : statistical lnference: Estimation-point and lnterval Estimation,
Qualities of a Good Estimator; Theory of resting of Hypothesis-Statistics
and Parameter, Statistical Hypothesis, Tests of Significance, Types of
Errors in Testing of Hypothesis, Level of significance-confidence lnterval
and Confidence Limits, Two tailed and One tailed Tests, Standard Error
and its Utility, Degrees of Freedom, Test Statistics, Critical Values,
Acceptance and Rejection Regions; Procedure for Hypothesis Testing.
Unit-lV : Parametric Tests: Difference Between Large and Small Sample
Tests of Significance; Assumptions in Large Sample Theory; Tests of
Significance in Attributes; Significance Tests in Large Variables and
significance Tests in small Sample; students t-Distribution-Assumptions
and Applications, F{est; Analysis of Variance-Assumptions and its
Applications.
Unit-V : Non-Parametric Tests: Meaning and Characteristics of Non-
Parametric Tests; Difference Between parametric and Nonparametric
Tests; Chi square Test-Assumptions, Conditions and Applications;
wilcoxon Matched Pairs Test; Mann whitney wilcoxon Test and Kruskal
Wallis Test; Limitations of the Tests Hypotheses.
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I
PAPER I.5

BUSINESS FINANCE

Unit-l : lntroduction : Definition, Nature and Scope of Business Finance;
Finance Function in Business; Traditional and Modern views of Finance;
objectives of Financial Management - profit Maximization Vs wealth
Maximization.
Unit-ll : Planninq for Funds : Financial plan - Meaning and Basic
Considerations; Factors Affecting Fixed Capital and Wo*ing Capital
Requirements; Estimating the Need for cash, Receivables and lnventories.
UnitJll : Capitalization : Concept, Difference between Capitalization and
Capital Structure; Cost and Earnings Theories of Capitalization; Over-
Capitalization and Under Capitalization - their Causes, Effect and
Remedies.

Unit-lV : Pattern of Capital Requirements : Long-term and Medium-term
Financing - Purpose, Sources and lnstruments; Shortterm Financing-
Purpose, Sources and lnstruments.
Unit-V : Raisinq of Funds : Sources and Forms of External Financing with
Special Reference to lndia; Promotion -Steps and lmportance of
Promotion; Types of Promoters; Underwriting of Capital lssues-Trends
and Broad Features of Underuvriting in lndia; Long-term, Medium-term and
Short{erm Financing-Purpose, Sources and lnstruments.
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Bilaspur University, Bilaspur (G.G.)
Department of Commerce and Financial Studies

SEMESTER-II
PAPER II.1

@:organiSationalBehaViour-Concept;Contributing
Disciplines; Foundation; challenges and opportunities; Human Behaviour-
Nature, Process and Models.
Unit-ll : lndividual Behaviour : Personality-Determinants; Theories;
organisational lmplications; Perception - process; Factors lnfluencing;
Managerial Utility; Sensation Vs. Perception; Learning-Nature, process,
Factors Affecting, lmportance for Managers; Motivation-Need, Theories
and Types of lncentives and Precautions in their Use; Special lssues in
Motivation-Employees Recognition Programmes and Employees
lnvolvement Programmes; Skill-based Pay Plans; Flexible Benefits etc.
Unit-lll : Group Behaviour : Transactional Analysis-Levels of Self
Awareness; Ego States; Life Positions; Transactions; Stroking, Uses of
T.A.; Group Dynamics-Meaning and Nature of Group; Formal Groups -
Committee, Task Force and Quality Circle; lnformal Groups-Causes of
Formation; Managing lnformal Groups; lndividual Vs. Group Decision
Making.

ower utho : Leadership-Nature,de-tv
Significance and Styles;
and Authority Bases of
lncreasing Power.

gP ffi*

Theories;
Power and

Providing Effective Leadership; Power
Sources of Authority; Authority Limits;

Unit-V : Morale and Stress Manaqement : Morale- Nature, Factors
lnfluencing and Methods of Measurement; Morale Building; productivity
and Morale; Stress Management-Sources, Consequences and Coping
Strategies.

ffi1,'\"
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-I!
PAPER II.2

ACCOUNTING FOR PLANNING AND CONTROL

Unit-t : Budqetarv Controt : Budget and Budgetary Control; Essentials
for Effective Budgeting; Advantages; Types of Budgets; Flexible Budgeting
and Zero-base Budgeting.
Unit-ll : Standard Costinq and Variance Analvsis : Concept and
Objects of Standard Costing; Setting of Standards; Variance Analysis-
Material, Labour and Overhead Variances.
Unit-lll : Break-even Analvsis : Assumptions and Limitations; Break-even
chart; PA/ ratio; Practical Application of Break-even Analysis.
Unit-lV : Marqinal Costinq : Concept and Distinction with Absorption
Costing; Uses of Marginal Costing in Profitability Decisions, Pricing
Decisions, Make or Buy Decisions and Decisions Relating to Suspension
of Activities.
Unit-V : Responsibilitv Accountinq : Concept; Responsibility Centers -
Cost, Profit, and lnvestment Centers; Advantages; Transfer Pricing -
Market-based Price and Cost-based Price.

$tr,1''\*
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-II
PAPER II.3

FINANCIAL MANAGEMENT

Unit-l : Capital Budqetinq : Meaning and Significance: Methods of
Evaluating lnvestment Opportunities - Payback Period, Accounting Rate of
Return, Net Present Value, lnternal Rate of Return and Profitability lndex.
UnitJl : Cost of Capital: Meaning and Significance of Cost of Capital;
Computation of Cost of Debt; Preference Capital, Equity Capital and
Retained Earnings; Combined (Weighted) Cost of Capital.
Unit-lll :Capital Structure: Traditional Capital and MM Hypothesis;
Factors Affecting Capital Structure; Operating and Financial Leverage;
Measurement of Leverages; Analyzing Alternate Financial Plan.
Unit-lV : Management of lncome: lnternal Financing (Retained Earnings)

- Determinants and Dangers; Dividend Policies - Amount, Regularity and
Forms of Dividend Payment; Factors Determining Quantum of Dividend
Payment; Stock Dividend and their Payment; Walter's Model and MM
Hypothesis.
Unit-V : Management of Workinq Capital: Meaning, Significance and
Types of Working Capital; Financing of Working Capltal; Sources of
Working Capital.

q$Kt',\-
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-II
PAPER II.4

STRATEGIC MANAGEMENT

Unit-l :Concept of Strateqy: Concept of Strategy and Strategic
Management; Strategic Management Process; Levels of Strategy;
Approaches to Strategic Decision Making; Organisational Mission and
Purpose; Objectives and Goals; lmportance of Strategic Management.
Unitll :Environmenta! Analvsis and Diaqnosis: Concept of Environment
and its Components; Organisational Appraisal; lndustry Analysis;
Competitors Analysis; SWOT Analysis.
UnitJll :Strateqv lntent: Grand Strategies - Turnaround, Divestment and
Liquidation Strategies; GroMh Strategies-Merger, Take-over and Joint
Strategies, lntegration and Diversifications.
U nit-lV . Functional Strateqies: Marketing, Production/Operations and R &
D plans and Policies; Personnel and Financial Plans and Policies.
Unit-V : Strateqv lmplementation and Evaluation: Strategic
lmplementation - Concept, Relationship between Strategic Formulation
and lmplementation; Strategic Evaluation and Control - Concept, Types of
Strategic Control, Techniques of Strategic Evaluation and Control -
Strategic and Operational Control.

ffis\''\'o
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-II
PAPER II.5

MARKETING STRATEGY

Unit-l : lntroduction : Concept and Significance of Marketing Strategy; Marketing
Strategy and New Economy - Major Drivers of New Economy and Changing Marketing
Practices in Business; Factors Considered in Formulating Marketing Strategy.
Unit-ll : Desiqninq Strategic Marketinq : Steps lnvolved in Corporate Strategrc
Planning, Business Unit Strategic Planning and Marketrng Process; Competitive
Strategies - Market Leader, Market Challenger, Market Followers and Market Nichers
Strategies.
Unit-lll : Desiqninq Marketing Mix Strateqies : Product Strategy - Steps lnvolved and
Differentiation Tools; Product Life Cycle Marketing Strategies; Pricing Strategy - Steps
in Pricing Strategy; lnitiating and Responding to Price Changes; Channel Strategy -
Steps lnvolved in Channel Strategy; Channel Eynamics; Communication Strategy -
Developing Effective Communication; Managing lntegrated Marketing Communication
Process.
Unit-lV : Customer-Orientation in Marketinq : Customer Relationship Marketing-
Concept and Need for Customer Relationship Marketing; Process of Customer
Relationship Marketing; Building Customer Satisfaction and Retention - Defining and
Delivering Customer Value and Satisfaction; Nature of High Performance Business;
Attracting and Retaining Customers.
Unit-V : Recent lssues in Marketinq Strateqv : Direct Marketing - Concept and
Significance; Major Channels for Direct Marketing; Marketing and Technology -
Telemarketing and M-Marketing, E-Marketing and Kiosk Marketing; Marketing Audit;
Event Marketing.

14

ffin\"



Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-!II
PAPER III.1

Computer Applications in Business i

Unit-l : Computer Fundamentals : Meaning and Characteristics;
Computer Generations; Classification of Computers; Organisation of
Computer; lnput and Output Devices; Storage Devices; PC as a Virtual
Office.
Unit-ll : lnformation Technologv : Meaning and Components; Basic ldea
of Different Types of Networks; lnternet-a Global Network; E-Mail;
Common Protocol Used in lnternet; Concept of World Wide Web and
lnternet Browsing; lnternet Security; Application of lnternet in Business.
Unit-lll : Operatinq Svstems and Word Processinq : Concepts; Basic
ldea of DOS, WINDOWS and Unix; lntroduction and Working with MS-
Word in MS-Office; MS-Excel; MS-Power Point-Basic Commands,
Formatting Text and Documents; Working with Graphics and Creating
Presentation the Easy Way.
Unit-lV : lntroduction to Accountinq Packaqes : Preparation of
Vouchers, lnvoice and Salary Statements; Maintenance of lnventory
Records, Maintenance of Accounting Books and Final Accounts; Financial
Reports Generation.
Unit-V : Database Manaqement Svstem : Traditional File Management;
Processing Techniques; Limitation of File Management Systems; Meaning
and Features of DBMS; Components of DBMS, Architecture of DBMS;
Functioning of DBMS.

ffi,ott'
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-III
PAPER III.A.1

ACCOUNTING THEORY

Unit-l :lntroduction : Concept of Accounting and its Changing Role;
Users of Accounting lnformation and their lnformational Need; Accounting
and other Disciplines; Financial Accounting Vs. Management Accounting
and Cost Accounting; Concept and Necessity of Accounting Theory;
Relation between Accounting Theory and Accounting Practice; Accounting
Theory Vs. Accounting Practice.
Unit-ll :Structure of Accountinq Theorv : Elements of Accounting
Structure; Basic Concepts, Principles, Postulates and Conventions of
Accounting; Generally Accepted Accounting Principles; Financial
Statements - Essentials, Nature, Uses, Functions and Limitations;
Financial Statement Analysis - Objectives, Process and Types; Procedure
for Analysis and Interpretation.
Unit-lll :Establishment of Accountinq Standards : The lnternational
Accounting Standards Committee (IASC) and lnternational Accounting
Standards Board (IASB) - Objectives, Organization, Standard Setting
Procedure and a brief Reference of lnternational Accounting Standards;
lndia's Standing Committee on lnternational Financial Standards and
Codes; Advisory Groups in lndia; Accounting Standards Board (ASB) of
lnstitute of Chartered Accountants of lndia.
Unit-lV: Accounting Standards in India : A Detailed Discussion on -
Disclosure of Accounting Policies, Valuation of lnventory, Cash Flow
Statements, Depreciation Accounting, Revenue Recognition, Accounting
for lnvestments, Accounting for Amalgamations, Segment Reporting,
Consolidated Financial Statements, Provisions, Contingent Liabilities and
Contingent Assets.
Unit-V : Accountinq for Depreciation and lnventorv . Concept and
Methods of Depreciation; Depreciation on Replacement Cost; Factors
lnfluencing the Choice of Depreciation Methods; Developing Depreciation
Policy; Accounting Policies for lnventory - Concept, Need, Significance,
lnventory Systems and lnventory Valuation Methods.

1\)a'.,,ts'
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-III
PAPER III.A.2

ADVANCED COST ACCOUNTING

Unitl : lntroduction : Meaning, Definition and Need for Cost Accounting;
Classification of Cost; Behaviour of Costs, Principles of Cost Accounting;
What Management Expects from Cost Accounting; Costing Department
Organization and Relationship with other Department; lnstallation of a

Costing System.
Unit-ll : Activitv Based Costinq (ABC) : Meaning and Definition of ABC;
Comparison of ABC with Conventional Costing System; Merits and
Demerits of ABC; Stages in ABC; ABC System lnstallation and Operation;
ABC- a Decision Making Tool.
Unit-lll : Cost Control and Cost Reduction : Meaning and lmportance of
Cost Control and Cost Reduction, Cost Control Vs. Cost Reduction; Cost
Control and Cost Reduction Process; Techniques of Cost Control and Cost
Reduction; Areas of Application of Cost Reduction Programme; Benefits
and Dangers of Cost Reduction; Cost Accountants Role in Cost Control
and Cost Reduction.
Unit-lV : Uniform Costinq and lnterfirm Comparisons : Uniform Costing
-Meaning , Objectives and Requisites of Uniform Costing; Uniform Cost
Manual; Benefits and Limitations of Uniform Costing; lnterfirm
Comparisons-Meaning, Objectives and Procedure of lnterfirm
Comparisons; Advantages and Limitations.
Unit-V : Contemporarv lssues or Recent Developments in Cost
Accountins : Target Costing; Life Cycle Costing; Just-in-Time Approach;
Value Chain Analysis; Cost Accounting Standards.

tW-'*
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-III
PAPER III.A.3

MANAGEMENT INFORMATION SYSTEM (MIS)

Unit-l :lntroduction : Meaning, Definition, Characteristics and lmportance
of MIS; Elements of MIS; lnformation at Different Levels of Management;
Nature of Reports at Different Levels of Management ; MIS Planning; MIS
Structure; MIS Classification; MIS and Decision Making; Advantages and
Disadvantages of MlS.
Unit-ll :MlS and Svstem Analysis : System Concepts; Types of System;
Principles of System and Subsystems; Organization as a System; System
Approach; Meaning, Nature, Function and Principles of System Analysis;
Data Flow Diagrams,, Data Dictionary; Analysis of MlS.
Unit-lll : MIS and Svstem Desiqn : System Design Concept; Principles of
System Design; lnput and Output Designing; Relevant lnformation Needs
in MIS Design; Conceptual System Design; Detailed System Designing;
lmplementation; MIS lnstallation and Evaluation.
Unit-lV : Maior Manaqement !nformation Svstem to Business :

Accounting and Financial lnformation System; Production and Operations
lnformation System; Marketing lnformation System; Personnel lnformation
System and theirs lntegration with other lnformation Systems; Other
lnformation Systems.
Unit-V :Data Gommunication and Evaluation in MIS : Data
Communication; Channels of Communication; Communication Hardware;
Modes of Communication Networks; Communication Networks in lndia;
Telecommunication; MIS Evaluation-Cost-Benefit Analysis; Critical
Appraisal of MlS.

s# , U<6o
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-III
PAPER III.A.4

WORKING GAPITAL MANAGEMENT

Unit-l : Introduction : Concept of Working Capital; Components of
Working Capital; lnterdependence among Components of Working Capital;
Estimating Working Capital Needs; Factors Affectlng the Need for Working
Capital; Managing Working Capital; Objectives of Working Capital
Management; Working Capital Analysis - Fund Flow.
Unit-ll : Financinq Workinq Capital : Sources of Working Capital Finance
- A Brief Overview of Long-term and Shortterm Sources of Finance; Long-
term Vs. Short-term Sources-Speed, Flexibility, Cost, Risk, Liquidity, and
Profitability; Alternative Current Assets and Financing Policles- Maturity
Matching Self Liquidating Policy, Aggressive Policy, Conservative Policy;
The Concept of Zero Working Capital.
Unit-lll : Manaqement of Cash : Motives for Holding Cash; Need for and
Objectives of Cash Management, Cash Forecasting and Cash Budgets;
Cash Cycle; Cash Float; Control of Float - Managing Collections and
Disbursements; Near-Cash-Marketable Securities - Concepts, Types,
Need For and lnvestment Strategy.
Unit-lV : Manaqement of Receivables : Concept and Nature of
Receivables; Purpose of Receivables; Costs and Benefits of Receivables;
Factors Affecting Size of Receivables; Managing Receivables - The Profit
Decision and Optimum Size Determination; Sound Credit Policy - Credit
Standard and Credit Limit, Credit Perlod, Cash Discounts and Collections.
Unit-V : Manaqement of Inventory : Concept, Nature, and Components
of lnventory; Benefits of Holding lnventory; Risks and Costs of lnventory;
Managing lnventory - Minimising Costs and Optimum Size Determination;
lnventory Management System- Economic Order Quantity Subsystem,
Reorder-Point Subsystem, Stock-Level Subsystem, and Tying Together
the Subsystems into a Total lnventory Management System; ABC Analysis
of Stock; Just in Time Concept of lnventory Management.

q)A'z$t''"f .*(r"
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Bilaspur University, Bilaspur (C.G.)
Department of Commerce and Financial Studies

SEMESTER-II!
PAPER IV.A.1

ADVANCED AUDITING

Unit-l . lntroduction: Definition, Scope and Objectives of Auditing, Basic
Pinciples Governing an Audit; Audit Evidence; Audit Planning and
Programming; Audit Sampling; Analytical Procedure; lntroduction to
Statements on Standard Auditing Practices.
Unit-l! : Companv Audit : Provisions of the Companies Act, 1956 as
Regards Maintenance of Books of Accounts and Registers; Audit of Share
Capital; Audit of Reserves and Surplus; Audit of Debentures; Audit of
Public Deposits; Audit of lnvestment.
Unit-lll : Cost Audit : Definition and Objective; Cost Audit vis-d-vis
Financial Audit; Advantages and Criticism against Cost Audit; Cost
Auditor-Qualifications and Appointment Cost Audit Procedure - Material,
Labour, Overheads, Depreciation, Work-in-progress and Stores and Spare
Parts; Cost Audit Report.
Unit-!V : Manasement Audit . Definition, Objectives, Need and
lmportance of Management Audit, Management Auditor - Qualifications
and Appointment; Techniques of Management Audit; Management Audit
Vs. Financial Audit, Audit of Management Functions - Production,
Personnel, Finance and Accounts, Selling and Distribution, General
Management and Management lnformation System; Management Audit
Report.
Unit-V : Current lssues in Auditinq : Audit of Members of Stock
Exchange; Non-Banking Financial Company; Mutual Funds; Depositories;
Environmental Audit; Quality Audit.
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SEMESTER-III
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coRPoRATE REPORTING PRACTICES

Unit-l : Financial Reportinq : Concept of Financial Reporting; Objectives
and Requirement of Financial Reports; Users in Financial Reporting;

Qualitative Characteristics of Financial Reporting lnformation Significance
of Company Annual Report; Benefits of Financial Reporting; Disclosure
Requirements; Financial Reporting Practices in lndia.
Unit-ll : Corporate Social Reportinq : Concept and Objectives of Social
Responsibility; Area of Corporate Social Performance; Approaches to
Corporate Social Accounting and Reporting; Relationship between Human
Resource Accounting and Corporate Social Reporting; Corporate Social
Audit; Corporate Social Reporting in lndia.
Unit-lll : Seqment Reportinq : Meaning and Need of Segment Reporting;
Benefits of Segment Reporting; Requirements of Companies Act, 1956;

Accounting Standard-17 on Segment Accounting Policies; Bases of
Segmentation; ldentifying Reportable Segments, Types of Disclosure in
each Segment; Criticisms of Segment Reporting; Segment Disclosure in

lndia.
UnitJV : Corporate Governance Reoortinq : Concept, Objectives and

Elements of Good Corporate Governance, Compliance Requirements
under Listing Agreements; Companies Act, 1956; Accounting Standards
and Committee Reports; Corporate Governance Reporting Practices in
lndia.
Unit-V : Contemporarv Issues in Corporate Reportinq : Value-added
Reporting; Environmental Reporting, Human Resource Reporting; lnterim
Reporting.

Sr-*
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OPER@

Unit-l l lntroduction : Historical Background; Meaning Definition;

Characteristics Nature'rna vr"trJotogy of _6.perations 
Research, Models

;iioRl'i";h;iques of oR; Advantages and Disadvantages'

unit-ll : uinear proiiamminq .: co59n1s and Meaning of Linear

Programming; nssumpiionEnT lmportant Terminology; Formulation of

Linear Programming ptJr"'l sotutiin uy Graphical trlgtlro{ and Simplex

Method in Case of Hltaximization and Minimization' Duality in LPP 
..

Unlt-ltt : fransportation PioUem : Concept' Features' Assumptions and

PreparationofTranSp_ftationTable;CalculationofTransportationCostby
North West Corner nui",-i"u=i Cost Meth-od and Vogel's-Approximation

Method with Relative rtf"iit= LtJ Demerits; Optimal Test by Stepping Stone

Method and Modified Distribution Method'

Unit-lV : Assiqnmeni iroblem : Concept and Meaning of Assignment

P roblem ; Si mi larities ;-nd Dissi rnil arities with rransportation' P roblem ;

Assumptions; Solution pio""O"" lnvolved in Assignment Problem; lnteger

Bilaspur University, Bilaspur (C'G).
Department of Commerce and Financial Studies

SEMESTER.III
PAPER IV.A.3

programmlng.t'iflIiitlit t- 
^"r,r* 

: concept and Meanins.:r ["-t-Y^"jk^l::y:[:

i5f.ilffi I} i:ff;ii;;' "i N,i*"'r o i'^s i",. -1 1"^ *g11:3. ;-155
+ili"'#Y#:i".; AP il ;;i',t. c'r"ui'ti on ; Adva ntases a nd Disadvantages

$xs
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ffiorporate Taxation and Dlvldeno lax; rax

Planning with Reference to Location, Nature and Form of Organization of

New Business.

nitll : Tar IjAnni I

@structure Decision, Dividend PolicY,

Corporale Dividends and Bonus-Shares'
: Tax Planning in

nit-lll : Ta inq a na

: Tax
lnter-

il,:"-:T Jri#t'.i""1-n"o;i;, Reptacement, Renewal or Renovation and

Shutdown or Continue Decisions'

#"'il': iHi" i ];; ;,-'J=i ;;", 1') I l" Y: I ::' 5:l?ll s.:^ t l?*1X:
ffisp""''"rr"onor''"zo*=,lnf rastructui:-s::l::-:i?,:.::X:t"1
;d; ,"#i;L"i;;-i"' r-p"'t"L; 1007o.Export oriented Units; carry

iot*rtO and Set Off of Losses and Depreciation'
Tax

Unii-V i iix Pavment and lsgues RelateCtq Amalqamation : ta:

Deductions and CottectLif,l$ffiJAOGnce Payment of Tax;Tax

Planning with reference to Merger, Demerger' Reversemerger etc'

(y6' $\fi(\'N'

Ko'
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WORKING CAPITAL MANAGEMENT

UnitJ : lntroduction : Concept of Workinq Capital; Components of

Workin g Capitat ; t nteroepeiie;;'{""^g Cor-oon"nt" of Working Capital'

Estimating Working C;ii;i r'1""i"; i""tJrs, Affecting the Need for Working

Capital, Managing vri"iii"g--C'pit"r; objectiveJ of Working Capital

ftfrllrg"rn"nt; Woining Capital Analysis - Fund Flow'

unit-lt : rinancinq wo;k;Iq c;pital :PoYt9"" 
of workins Capital Finance

- A Brief overview ot Gnffi?no-shortterm Sources of Finance; Long-

term Vs. Short-term s"rti"=-sp"ed, Flexibility, Cost, Risk' Liquidity' and

profitability; Atternative-6rir"n1'n.t"ts and Financing Policies- Maturity

Matching Self Liquidati.g'P"iily Aggressive Policy' Conservative Policy;

The Concept of Zero Working Capital'

unirttt : wlanaqemeni-;iclJi M^otives_tor Holding cash; Need for and

objectives of Cash t-anagementi qti Forecasting and 
^CLsh,.Budgets;

Cash Cycle; Casn ftoatJtont'of of Float - Managing Collections and

Disbursements, t'lear-Gsn-trltarketable Securities - Concepts' Types'

Need For and lnvestment StrategY'

Unit-tV : wtanaqemeni oi iiceivdles : Concept and Nature of

Receivables;Purposeo-fre-ce.luableS;CoStSandBenefitsofReceivables;
Factors Affecting size oi H"t"i"6r""; Managing Receivables,- The,Profit

Decision and optimum-sir" o"i"r.ination, 
-souno credit Policy - credit

Standard and Credit r-im[ CreOrt Period' Cash Discounts and 9"]!!tl"^i=^;"
i',iitV'ini"lJr"ri"i ei l"),.",iq* : 99nq9t' 

Nature' and components

of lnventory; Benefits oiHoroi-tg -ln'entory; rytf: 'i9 S3:t::-f^l11::Pjl:
i,ir';[i;;''';r;;iil': i,' i n i r si"i costs a no o pti mu m size Determination ;

lnventory lvtanagement St.t#- Economrc Order Quantity Subsystem'

Reorder-Point Subsystem''Sio"k-t-"u"t Subsystem' and Tying Together

the Subsystems into u iotlf lnventory Management System; ABC Analysis

;iSt""Ki;=t in Time Concept of lnventory Management'

$X.-t's-s.
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Credit for Hire-purchase Business'

UnitJl : Leasinq : Meaning:

Ad,/ar,taSeJnd Disadvantages of
Steps in Leasing; TYPes of Lease'

Leasing ; Leasing and Hire-purchase;

FUND BASED FINANCIAL SERVICES

Unitl:Hire'Purchasq:...Conceptual;Framework;Features;Hire-
ourchase and Credit Sale; Hire-purchase .and lnstallment Sale; Legal

##ffi|.K';r;t.,* A:#;;;, ;ir. "no 
Hire-purchase Business; Bank

Legal AsPects of Leasing'
i"',Yii'ii'il',irli e;;;ii;, .y?,?llls:F.",::Y:,:: "?^1"L:"::?":,':l{}:Xffi:ffi; H,t"inoJJbt Venture Financing; lndian venture

Capital Scenario.
i liJlfi) ","'ni,li ri, r, I o : . M ea n i n s, al o 

-.c',f^"'rJ:*:"i :1",.Xl:1i 
t# 

3 : iffino"' GiJtSi. :J, ff^i^',i11'^,Net 
Asset value;

il;ffii F;it in rnoir; nesuiation of Mutual lund.s. 
i" 

Ll9i?
'Jl],lil'.. H,,:i. ;' ffi ; ;'ffi Iil, F,"to,i n g' Y"?l i9 : 

M :1T^9i^"'ifl 'unlf-v : r.tult rrtrv srr\' I v"-''"'- - 
li ractoring; Factoring vs.

ibrms ana Conditions; Functions; Types c 
^ ?:-:r:-- r^,^rr,ih.r n{

;",J[",riffi, "r::11ffi; i].,"'i"ilii,-'roftLiting - Definition, workins of

Forfaiting; Factoring Vs. Forfaiting'

$ry-""-
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FINANCIAL SYSTEM IN INDIA

Unit-l : lntrodggtion : Concept of Financial System; Economtc

Development ano rtna-nciaf System, Clowth 9f lndian Financial System -
pre_1951 Scenario, 1d;i';'-tvliJ-Ligr,ti"r Scenario, After Mid-Eighties

Scenario and Present Composition- ^
UnitJl : Monev Mark-ei ''it"tging 

Structure of lndian Money Market;

lnstruments of Money ffrrx"ji'rrrro"riei rrrrarr<et Mutual Funds - An overview

and RBI's Regulatory Guidelines; iommercial Banks - Role in lndustrial

Finance and Working Capital Finance 
-.

UnitJll : Capital Mar-k} 
'' C"'""pi Stly*t" and Functions of Capital

Market: Primary fuarl6t - Concept' lnstruments of lssue and Methods of

Floatation; Secondary tiltxJ - Cin"ept' Market Players' Trading System

uni",u, !L=,,,,r,,o'l.|r' 
t,',"tu'"''no'"' 

JdiiiHittir"fii inliiiiiiin -
Derciotffint Ballkslirct, tctct, sFCs and-l^-;^^+i^6c 

- r iro rnsrrrance
Uii"i""t" ;i;; Mi;irri' r'Lo=; 

-tnsurance 
orsanisations - Life lnsurance

corporation of lndia ano ceneiat rntYt"n"-:,9:l?":?P:.:'t"ln?1.,1r,*,,*ion. 
,

unlt-v : lnstrr.utrrJtrdr \'r!r'\""'- "'--"'---'-'l w-;[i;6 of lnternational
@ment;|yn"Iol."--1l1',...^u,,nn'.lnternational
F,ln ilii'' i*tit,"#:" :'' ;i;;; ;;r M; n eta iv r u no 

-(Yf 
I' 

I :l::: :li::ilFa'l;l"?:,.' ""ilS;1:",,.*,i;'no o*"ropmLnt . Jl ?I-?)t ^iiternationar"ri'J!' 
"oX]""i 

Xil; i6li'no A"i' n Deveiopment Ba nk (ADB)'

\SK**"

and Settlement.

Unit-V : I
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n'rst<,'t-iquiOity Risk and Purchasing Risk'
rivatives : ConcePt and TYPes of

Unit-ll :Co

Unit-l :Conceptual. FjameworI.of Blsh :9:::"ot of Uncertainty and Risk;

operating Risk ano r,nZiilaiffi systematic Vs Non-Systematic Risks;

Component of Risks -'[,ir*t iit[, fot"ign Exchange Risk' lnterest Rate

RISK MANAGEMENT AND DERIVATIVES

\&*,,'t'u

r-The-Counter Markets'6ffier''vat'rves', Exchanse Traded Markets, (

Forward Contracts; ro*"iJ ptrces anO Spot. Prices; F:l{:,:,^?l,i""llt;
t"rHH t;;::'+;;; 1i i'a0"" : Hedgers' specurators and

Arbitrageurs, oerivative-s- tuarret in lndia; secuiity Exchange Board of

inJir-blio"rine with Regard to Derivatives Tradino in lndia'

Unitlll : Futures , tvt""iani"' of Futures MarketJ-Convergence of Futures

Price to Spot Price; O"L"'V; fyfes of Traders and Types of Orders;

fo*"iO Vs. Futures Contracts; HeOglng Strategies Using. Futures 
^

UnitJV : Options . fyi", oi OptionJ; dption Positions; Underlying Assets-

ffick-Opt'onsJor"lgn 
-C;ridncy 

O^ptions, lndex Option! ?ry ..Futures

Options; Trading fr"toi.-nff""tlrig SiocX Option Prices; Put-Call Parity;

Sirading Strategies lnvolving Options . -
Unit-V : Swaps . con"upi'oi5*"p", Mechanics of lnterest Rate Swaps;

Valuation of lnterest nri" s*rp=; butr"ncy Swaps; Valuation of Currency

Swaps.

Srn
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Unit-l : lntroductiqn : Strategic Management-Vision' Mission' Scope'

objectives, Strategrej ;#' 6p;;iing " pt"n=; Process of Stratesic

Management; Strateglc Financial Management;'Changing Environment of

Business Finance - R;;;;i i;ends arid Financial Straiegies; Financial

Fundamentat Analysls 1";;";;;t Analvsis, lndustry and Competition

Analysis and ComPanY Analvsis'

ffi ;V" : ;q'f{,Xi;:;,Yfl i' 
B"?f i:,* J':? ifl :

Corporate Entity - tntrjnslc V'tu";-nOjutted Book Value of the Corporate

;;iiH;;i "rtrl*"i 
vri rii"" rt/ldo"t i cost rheorv or Val uation ; Earn i nss

Theory of Valuation, rr.," b"ro"n-rrloo"r of Valultion; Discounted cash

Flow Model.Ulil-lli"l,ey',U:= .,
Reorganisation for ^-r r\r^.^arc an^ Aeorrisitionsl

c

Takeover Defence Mechanism'
unlt-v ; lvl.rlldqrrle Y\'' Pv'-'- -'-'-'' ' -_- in lndia, causes
d;;pt "f 

cw.EC sicl<ness; si*n"::^,:: 
ci^,znacc-Einaneial Rat

3:"?:""::''L;;iffi;:";'si;i;;''.'!i"q"t,.9.:i",I:,"'::f.:?f '=*?li"l
:'l"JT;;"."'riy,i:il'"*;,s;i;;-tdt"iSr"g*:q*9^:13:'Xt:::[1]'=
3?:.3''il,il i:[]'ill "=,nl,'", 

s "iiotri,:i'l 9T' : : 1 :1 3'", :l[:;3 Y[ 
;

B[1['3JJ"e'*#;ffi ;;:V;r']"i''i s"itrlment= and oiP Financins ror

neconstruction; Formulating Revival Plan'

qlRS'

5i"T.1?il:iHi' o,i'lrn""i un J coop"t"tion' and Mersers and Acqu isitions;

corporate Growth ,nJ iinan"iar structure Redeiigning - Leveraged

Recapitalisation, teveiaged auV^ Qut1. .a1O 
Share Buyback' Growth

c o m pa n ies- Divid e nd d;i"v a nq 
9 

a3n o1yid."l,1t r.:11';'"::-':::1,""r,
;:ilIri'i "c'#ffi ; jtit;ffi il i;i",*l : 1r e rg e rs-co n ce pt a n d rvpes ;

Reasonsf orMerger;-egatAspectsif tvlero"r,rr,r3rl1^=l:i:T:rj:i,t:?lKeasolls rur rvrtrrvsr' r-vver -ework; corporate Takeover-
fr"frrting a Merger-Capital BudgetinO Fra11

Concept of Friendly ,"i'rio"tir"l-'re&er' Takeover Regulations in lndia;
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IS AN

Unit-l : lntroduction : Meaning, Nature and Scope of Security lnvestment;

Various Approaches ioi-tnu""ttn1"''tt Decisions; lnvestment .Process;

Various Attributes of rn-vesiment; lnvestment Environment -lnstruments'

Markets, Regulations etc. . r,^--i-^ ^^.r ennna n{'Jil,[ii=',Ilillr"""iii-s"""rir, nneru"iq, : Meanins and scope of

FundamentatAnatysis;-FeaturesandhTpacto j.eco19,m1c^I9:1t^"f ::::

"Tr:?il"1:i:ii;H;' 

companv Analvsis - Financial Perrormance and

Forecasting; lntrinsic Value of Shares ^^r aiani{inanna ai
L?!ijfii'1"?;"',i"ilij i"lini, r;u,rt,= : Meanins and sisniricance or

rechnicar Anarysis; A- A"d i. .v: F!.ldiT:Lll *1,""':i
+:;ffiffi: 1"5'"i"1",;-i""r= or rechnicar Analysis; Various Forms or

Efficient Market HYPothesis'
Unit-lV : portfotio lnit-vlis : Securitv Risk and I"J'I-Y" ,l",jll,ll"S:"J
ffi;.rr-;i Risks-Marr<et Risk, lnflation Risk,

Management Risk, riqrioiV-nitx, Business Risk' Financing Risk etc;

Systematic Vs. Unsystematic Risks 
-r i,a^^^^ryianr nf ,..,nt'

Unit-V : porttotio rvranlq;meni : Selection .'."d, Y"11S-".I:1t:t^?tJ'I*Fffii;-snurp" Moder, capitar Asset pricing

Model (CAPM) and niilil"g" 
-P;cing 

Mode]; 
-t"f,"]11, :"1*'.""1""YT"Xlvlooel (uArrvr/, crrrll ,1rlr'rrrq:rv 

ns; portfolio Appraisal and
niir,-l*i, Lending and Borrowing Assumptio

Revision.

NX$t'\"
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\oA

%.-

PROJECT MANAGEMENT

Unit-r : conceptual Framework to project and project Manag_ement,

ffio"g,"Il#I"l""t=, il;;;, ;i, er.o;"it Life-cycle; stases of a Project,

Project Management Team'
Unit_, : project toea=.]6"i""ning of rdeas; prejeasibifity study; Support

ffi F;;.,hiiiy si;Jy o"tar"J projecl Report: Proiect Appraisal.

Unitlll : Maior co"t"i#io*nts'of^the Proieci; Sources of Project

E*rr"onb''i'li".irg CrJii"iLiir"t*";.c9st,of Pioduction and Profitabilitv

Estimate; Cash Flow T"ti*ut"t; Projected Balance Sheet; Break-even

tl?,liir", rnvestment Evaruation under certainty; Risk and Uncertainty,

;.;;ii t";il;i;; i";;;i6;!"v-a'"* Period' Profitabi,tv rndex' Net

Present Value, rnt"rn"in"tSor R"tL'n' Certainty iquivalent Approach and

SensitivitY AnalYsis.
Unit-V : Proiect Organisation; Project Planninq and Scheduling, GANTT

ffi ,'Ciii.,ij p#"^i 
"i-n"0, 

p r"g rimme Eval ultion Review Techn ique.

U<K'* ffi,,'r"
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UnitJ : Securities Markets : Primary and Secondary Markets; Role and

Functions of New t"ru":U"k"i; n'f"if'oOt of Floatationj^:IL"]:? "Llt"?:?:'
!H:?'"8"":J;:#=;""i;ffii'i"ni-'nJ nor" or Merchant Bankers'

Undenruriters, BrokersJ" n"gi"ttrt", Lead Managers and Bankers;

Underwriting of CaPital lssues'

U lili'- I''&1 Il. 
"'fi L if i t"; ;+ : M :?l i n s r . 

tY: :T " :. "A* :P "[:f:;ffi o i n g -orff e'5nt lIL"^=^:1.?:1i li.: 
tf*.,31

$ffff H:.iln,',iil^li*;=;i i;;irs and setfl ement Procedure; rvpes

of Brokers' ------.-t- ^r ea,-rrririoe Market: SEBI Guidelines

Ii:l*g:,:ll
[::?H%[#;'t';il"";;;'r;";"i;' 

-Frot"'tion; securities contract

Regulation Act and r-istiifot SeLurities; Regulations and Guidelines for

Fullit-tv : rraoinq pattern in o-rc -et :- Meaning' significance and

Funcflons; Procedure oi=---Li"ti']g *a roo''g on orc; NSE-Functloning and

Trading Pattern in xslt"piiai rvra*g1 S'egment and Wholesale Market

Segment; Security rtr"txJlioitators-Need lnd lmportance; BSE Sensex'

NSE, NIFTY and other lndex Numbers'

Unit-v : Demat Tradi# , M;;l'ff';d Significance; Role of Depositories

and Custodian of Secffiies in Deirat Trading; SEBI Guidelines,and other

Regulations Relating t" O"'ut Trading; Procedure of Demat Trading'
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CONSUMER BEHAVIOUR

UnitJ : lntroductiqn : Concept and N-eed for Study of Consumer

Behaviour. Applicatro; ";-';;;;;.. 
Behaviour; Factors Affecting

Consumer Behavior; lndividual Consumer - Features of lndividual

Consumers; con=um"r_.-.oecision-mal.ing Process; organizational

consumer_concept, 6rraracteristics ano Types of organisational

Consumer; Organlzational Consumer Decision -making Process;

Self and Self-image.
UnitlV : Consumer Perception' L.eerninq'and Attitude : Concept and

Elements of Perceptron; Factors tnftuencing-ffiption; Dynam'ics of

Perception; Consumei' 
'f rn"S"r' Concept' 

-Process and Theories of

Learning; Concept 
"nO 

Cn"i""ieristics of Attitude; Factors lnvolved in

Attitude Formation; n/loJ"ri of Attitude; cognitive Dissonance and

Consumer Research.
;;[:li"':' TiISu'm", e"hauiou' tuoa"t' ' , 

E^?:TTi":,^f"3il^1?;
F-oward Sheth Model; Nicosiaffi :"li'J:i"Y".1"Jiril3l'3ll'i'ff,ll,ll"iE"..l;,1,'lH/llO"i; Eng"l-Kollat-Blackwell Model; sheth Model ot lndustrrar t,uyrns'

- ,-^--.r-^, ilrarirrarirrn ,nd Personalitv : Motivation -Concept of
Unit-lll : C Motivation; HierarchY of
ffiGoals; Dynamic Naturr r-.Daronnarirrr
il:ll:iX'i;;"i#:'"M;i;inlp""t'"tYoti:aligll-::'*'i-?:="":lllyl".T;6iffiffi;;iJffi.;Eid; in the Deveropment of personarity;

Attribution Theories. : Reference GrouPs;

a:.1:" JiTli,lT*;[l'lrl,"i"tir"; ;;t;;;';;; dehaviour; Subcurtures and consumer

Behaviour; Drffusion Process, Adoption Process'

\)R-''\-
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Unit-l : lntroduction: Concept, Characteristics and lmportance of

Services; Devetopmeni ;i Sili"es Marketing; Concept of 
. 
Services

Marketing; Role of fr4arXeting in-servicelOrg.anisation; Services Marketing

Mix; Technological D;;;i;"d";tt 1' s^"ryi"es Marketing; lnternational

S"*i""a MarXeting - A Brief Discussion Only' ^r i,^rrzarinn

SEMESTER-III
PAPER III.G.2

and Physical Evidence.
e : Tourism Marketing;

it-V : S s Marketing; Charities
Fm;ffii=eruroes Merketing, Not-for-Profit S - , ^--.:^^^ ^h^Professional Services and

ffi''$e-'N

ilfi':'.:-.; ,' 
1d[:["1iJ",4l,H'fi+:Research in Services l

[;ffi#; ;i #i;;; rr,r 

"ir,"ti "d' 
r 

"rormation 
; strategic M arketins P rocess

for services; services 
-N;;;i.;ti;s 

planning, tnternal-Marketing - concept

""0 
C"rp"tients and Marketing Pl3nlilS. and lmplemenBtlll;,^- 

.-nnnenr.
iir'i.iri' 1""d"*i""='"erJJ"ii i"J=er#rg : dervice Product concept,

Service Attributes; Lif==GGT;;;pt of Services; 
-New ::l:::;:r$#i""p?iti"-"rg 

-(r," s"ric.s; service Pricins Factors

lnfluencing Service pri"iig;'servtes pricing Policies; Steps in Pricing

Strategy for Services.
Unit-lV : Services Distribution .qnd ,Plomotign ^: {cce,1stl-tlrty 

and

Availability;Location_FaffiGoalsoflnternaland
External communicati*;- piornotion Mix - Advertising, Personal selling,

Sales Promotion and prOfl"ity; Media Choice and Selection; Managing

Promotional Efforts; nofe of Emptoyees in Services Marketing; Process

Marketing; lnternationalisation of Services;

Marketin6; lmportance of After sales Services'
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$K-"\

SALES MANAGEMENT

Unit-l : lntroduction : Concept and-significance of Sales Management;

Setting Personal Sefring OOjlcilveg; OgtErlinino Sales Related Marketing

Policies; Formulating pErsonat Selling Strategy;"Steps lnvolved in Effective

Selling Theories of Selling.
ilii:lY .'5rq"_"i"i-'i'",il" o"p"rt*.* : Goals of sates grg:lf:!:I

o rganisation ; .st:P.t ll :1Y*l
!:[:', "d;;;=r,i,i,.,l"ivp"l'oi- s"r"= orsa-nisation structure; Role and

Functions of Sales Executives.
lll n"_iii, 

"s"" ["'r.,.-"",rr 
",i "" 

;r * . Recru itment, selecti o n 
_T1 ] 

tiiiig
les Personnel; ComPen='Ing-^S3::

E 
",i5i1"",' 

ir# ! 
"'"t'' 

5, r"='i n ;- i 
"'so 

n a I 

^ 
Q u a I ities :]- :,,:-1"":1:l{ffi;ffi; bTtJJ M""lr;; ;il sales contests; controllins sales

Personnel.
Llii-]v''l'controt t I n q sates eff olts : sales^ B ud getf 'f :^"--' *ji:::getarY Procedure; Quotas 11!::11:
#1,H";'.;l*;";;;f-'sur"r nuoi, sites Analysis and Marketing cost

Analysis.
[;Ti'-V";lnternational sales : Need for lnternatiog,q?F:

ffi ;;;,ffi 3, i"; sirat-es ;' at t'l aii on a t Leve I ; Recru ttm?ll 
- ! "].3^li " I l,i!i;;ilffi' ;i iri;;;i";;i srtl' p"'"onnel,^Sares compensation; Sares

Preseniation; Salesperson's Evaluation and Control'
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Transportation and Storage.
-rV"',' ;;;;;ii : rhe-Rore ,of

Unit-l : lntroduction : concept and significance of Agricultural Marketing;

tfti6EJ?Tgriilltural Marketing; Agricultural Marketing Planning

pio"ei"; AgricuftIrat Marketing Costs-; Problems of Agricultural Marketing,

Agricultural Marketing and Credit.
Uiit-il : Aqricultura-l consumers_and.Markets : Nature and rypes of

A!E;EE|consulturatconsumers;guyingreehaviourof Agriculturalconsumers;
T;G; ;i Agricutturat ruart<etsl Ctassification of Agricultural Products,

Developmeni in tfre Area of AgriculturalProducts'
[;it-til': iricinq and Distri-butigL of.Aqriculturat products : Factors

roblems lnvolved in Pricing

oingil""rttural Prod-ucts; ftetail Prices and Farm Prices; Fluctuation in the

pricJs ot Agricultural piboucts; prices in competitiv_e Markets; channels of

Distributiori for Agricultural Products; Wl'role Selling and Retailing;

Ul'llt-lV I ur€oung uelllaltu tul nrrr!vr.'''"t"' ' '----'- ' "'-
g of Agricultural. Products;

ngiicultural cooperativel and their problems; Government and Agricultural

Marketing.
unit_v :-commoaitv Marketir,rq : Dairy Ir/arketing; Grain Marketing;

keting; Cotton Marketing; Marketing of

processed Food; Recent DevelopmentJin Agricultural Marketing in lndia'

ud\\\b
$$(-t'N
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Unit-l : lntroduction : Concept, Functions.and Significance of Advertising'

Advertising communiclio,-livtt"".r and Perception Process' Setting

nJu"rti"ini objectives; The DAGMAR Approach' , r-- 
^ 
),.^li^i^^ e+ra+6.,\/

Planning, Steps lnvolved ln ueveloplrlg n\rvsr I'rorr rv ""
Considerations in O"u"f oping Advertising Strategy; 

^Advertising
Organisation - factors'Coi.,.iiier"O and Oiqanisational Approaches;

Advertising Agency - Role and Functions; brganization of Agency;

Advertiser-and Agency Relationship, Agency Compensation'

rj"irlir i Ci""iiJn .i eG,ti"Lde"ti.. :. Advertisins Appeals - concept'

Classification and Esse=AlilAd-vertising Copy - Copywriting and

structure of copy; nou"rti=ing ilayout - concept, Functions and Principles.

Unit-tV : Rdvertisinq MeJii an'd BuCqet.:,Advertising Media - Principal

Media; Media Setecti*-Fi6bl"rq 6-r"iderations in Media Selection;

Media scheduling; Rov-ertisin! Budget - Approaches to Advertising Budget

and Factors lnfluencin! Bujget; illeasuring Advertising Effectiveness -

ilill-ri ":' 
Xo'"r Jii" l r o' si irt" o, i r 

" "' 
i' o : N e ed t9 r nole-{sl n s 

.sj'^1f^q y

PlanflnS, StePs lnvolved De-reloping Advertising Strategy;

Rationale and Techniques of Measurement-
o : ConcePt and TYPes ofPubli

Sates Promotion; ConcePt and T"o- Relations; Social and

Economic Effects of Advertising;
Regulations in lndia.

Advertising and Competition; Advertising

b^*S $("""\'
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INDUSTRIAL MARKETING

UnitJ : lntroduction : Nature, Scope, Characteristics and Significance of

fi[ffi-rrr."tr$ Environ mental' Fo rces Affecti ng I ndustrial Marketi ng ;

inOustriat Marketin! Vs. Consumer Marketing; Structure and Significance

of lndustrial Marketing Organisation.
nitJl : I B n : Types andUnit-ll : lndustrlal uuver allu tvta[+=] "Fst"'="'-"-" ' ' t r--

r TYPes of lndustrial 
. 
B^uYers;

tr,t"jor iyp"" ot tnOustiiat Buvin'g Decrsions; Stages !',!j5lil1l P,Y:IY
;;;;;";:"F;rti"ipanis in tndust-riat Buying process; lndustriat Market

-- - 3^-
Segmeniation - Concept and Bases; Mariet Segmentation Strategy for

New lndustrial Products.
Unit-lll : lndustrial Product and P : Concept and Types.of lndustrial

Portfolio Analysis; .t.l9* jtglY:l
Development Process; Crr=". of New 

- 
lndustrial Product Failures;

tnOustriat product pricing - Objectives and Factors; Formulation of Pricing

Strategy for lndustrial Products; Pricing Methods'

unit-ii': tnoustriat oistiiuutiolr ctrinne-ls ano pronLotion :.Types of
gY; TYPes-of lndustrial

MidOt"lll"n; Developing lndustrial Marketing Communication Programme'

lnJustrial Marketing piomotion Mix - personal selling, Sales Promotion,

Advertising and PublicitY
Unit-V : wt-ait<etino ot inAustrill proaucts ifr lnOia : Marketing of Natural

rts and Process Materials;

Marketing of lnstallationsl Marketing of Accessory/Equipments' Marketing

of Operating SuPPlies.

$)K-s*
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Foreign Trade Manaqement

UnitJ : lntroduction : Concept, Features -and 
lmportanc-e of Foreign

ffiesandLimitationsofForeignT1ad9.ForeignTrade
vs. Hom6 Trade; proollms lnvolved in Foreign Trade; Tariff and Non-Tariff

Barriers; Trade Agreements, lmportant Classical and Modern Trade

Theories.
Unit-ll : Foreiqn Exchanqe Manaq : Concept and lmportance of

n Exchanse T't:-lH-TYi":i;;;;;; t;;;G- Market-Functions- and ry'l= of :"ltl"*:ll.^-ol
lntern"ational Traisactions; Types of Foreign Exchange-Rates; factors

tnttuencing Foreign Exchange Rates; Foreign Exchange Control; Balance

of iryr;nts-Co-ncept, Co"mponents and lmportance of Balance of

Payments.
: Export Trade

Un n re
ved in ExPort and

I m port Trade; i mport a nd Expo rt Duties; 
-Customf 

orma liti"tl 9lq1t',ti!::
of Foreign Trade; Mercantile Agents in Foreign Trade; Export and lmport

Houses.
Unit-lV : CreUit and Financinq pf .Fq':eiqn Ttade. .. N:99. for and

l s of Credit; lnstitutional Set

;;'"; iinancing of F-oreign tLOe in lndia; Modes of Payment under

ilr",gn Trade; {isr uanagement in Foreign Trade and ECGC'

Unit-V : lndia's Foreiq; Trade : Broad Features, Composition and

ffiBroad Features of Foreign Trade Policy;

Organisational Set-up for Promotion of Foreign Trade; 
^ExPort-Assistance

ani lncentives; Government Agencies in Foreign Trade-STC' MMTC' etc'

L-d \$K\'\N
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Unit-l : lntroduction : Nature and Significance of Global Business

Environment; Structureif Cil'l e;siness"Environment; Globalisation and

Global Business rnuironm"ni; impa"t of Protectionism on Global Business

Environment; f"cnnotogi";f 'lnnovations and Global Business

Environment.
-ll :G hical : Need for and

I:: xtf, t::
Bii, JiJ[' 

"F 
nvl iii J.J ii r, 

" 
n R"'o' rces ;' w-o rrd J'1:,1-"ll?l: ^c^''t]i:lXJ"irl";,-"iiiJ"i.i ti',iir"t;',stics or culture; cultural Knowledse and

Values; Business Customs and Ethics'

Bifi'# ;t'ir"i.Itl"r.ii,t"'"'i economic Policies-A Brier Discussion

Ifl ,l]ir' iJiiillJr,l"i'i;"i .G"oil enri.en, "',', 
: Por iticar svstems and

sta b i I ity of G ove rn me m it:":,I-, 1?[;,':.:l"r?3 I

;l$:,,.|4;"r=i"g 
'p;itti"ar 

Vutnerabtlty; Reducins Potitical Vulnerabilitv;

Legal Systems; .turisOiciron in international Legal bispute^s; Protection of

lntellectual Property nigf,i.; Co'mercial LaG-within Countries; Grey

M;;k;i; Mon"y Launoerlng; Antidumping; Coullerfeitil-9-, -^^-^*., A Rriar

r r*: 
"Y", 

1 %',:ff ir: ?4 3fi"J
Study Only; Economic . h^,:^:^^ A ori^{ Flicnr recinn

Only.
Unit-V : Multinational Org4isatio-ns and lnstitutions : IMF and World

Bank in Global Sr.i ure; GATT and

UNCTAD; World Trade'Otg""it;ti"n (WTO) - Objectives' Functions and

Structure, lmplications it WiO on lnternational Business Environment'

ffit"tt
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coiFonar-e n-no

Unit-l : lntroduction : Genesis, Philosophv and concept of HRD:

objectivesandSignifica,""otHRDintheGlobalisationEra;HRDSkills;
HRD Climate; Functioris of ' fvfoO"rn HRD Depaftment; Role of Chief

Executive in HRD.
n P

Audit Areas.

i"'l and Modernffips rn nno Process; -HRD 
lnstrumen ,Eln D'^^6ccaq

;l, #;'i;r;' fi n no' iri-D ort"o'"=, Li 
I g9-"-P..".Yeen H RD P rocesses'

lnstruments, Outcomes and Organisational Effectiveness'

I i ii]ii i 
"' E,i"ii- i;''l n 

" 
i ; q 

-9, d oq,qqry" q='f H=,E=Tl?H3;:Hi*l;':eer DeveloPment'Cffipf-ia RI'onale of Career Planning --r n^..^,^^*^^r. Erranrirrc
; : i:,:f ffi: ",' 

t;; ;;;-" ;i c ;;;' P I a nni n s- 3 " 
d 

P'y-"1:P T-"l 
ti.:f :y?;:i:; pff;fib,'c"r".lr,"g f.-Career ptaining; concept and Process of

Empowerment.
I;''[-'iJ ; i;;ininq, ream Builginq' Mqltjskillinq end LEaF r'hi4krnq:

Modern concePt of r 1"]"Y*19:,^:1
+'r"J#;,"r"r,iii,id "-r,;i;iil 

6yst6rr r\reasurins Effectiveness of rrainins;

Concep=is of Multiskilling and Lean Thinking

IiliI"" "i,iiiir""J" nrtrq"q""t rnd,,!np--augit i"*l1"jj;
lLt"-T?:T:j;ilii;";; soo r"s ;p"rroi*" n"" Appraisa l' g"i9upl ?!9 :ls il':'X:

;i't:;;.ili dili.:;i;;i o","lopn..entl uno Audit -concept and Kev

w.N
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Unit-l : Labour Welfare :.C-oncell,,Objectives 
and Scope of Labour

Welfare; Types of l-aooil Welfare-Statutory and Non-Statutory; Agencies

of Labour Welfare Work'
UnitJl : Labour Welfaiq in lDdia :. Labourlffelfare under Constitution of

lndia; Main Provisions;ith" Eittie.s.nct' ]sa! Ti^th" 
Mines Act' 1e52

ii"gltJi"g rrbour Welfare; Workers' Education in lndia'
. r-.^r-^+i^^.'r i ahnrrr oroanisation in P ulggUnitlll : lnternattonal uaotlur. -vt.so'

@*"trE Functions a1d Rolg;

iffi"n-v ' 
B'.lill'ilJriii' ,"Co"""p1, \e9! ano sisnificance of Sociar

fficurity,SocialAssistanceandSociallnsurance.
unirv: social securit irilnaia l. Main Features and Provisions of the

Employees state tnsuffiffiE48, the Employees' Provident,Funds

and Misc. provisions n"i,-iSSi; the Wbrkmen's'Compensation Act' 1923

,nJ ift" ftfrtrrity Benefit Act' 1961 with regard to Labour Welfare'

W*N
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LABOUR LEGISLATION IN INDIA _ I

Unit-l:lntroduction:objectives,NeedandPrinciplesofLabour
ffieveropmentof-LabourLegislationinlndia;Labour
Laws Awareness among Workers in lndia'

ln-ttli 
'i-ir"iori"" ait. ig+a_: object and Scope of the Act; Kev

Definitions; Rights of W=o;GFProvisibns Regarding Health' Safety and

Welfare of the Workers; Wort<ing Hours, Leaye' Penalties and Procedures'

unit-tll : lnoustriat oispuies e"ci,.igaz : object and Scope of the Act; Key

Def i n itions; Authorities t;Fre- nd S-ettlement of Disputes; Strikes

,"0 i""r,-drts; Unfair Labour Practices and Penalties'

unit_lv : pavment oi.ilaqe;. Agt.._1g3_E : object of the Act; Key

Definitions; Rules for-Fm-;ftf lmges; Deductions from Wages;

Enforcement of the Act.
In'it-V-, fvfinimum Waqes nct, f S+gr:-Object and Scope of the Act; Key

Definitions; Fixation a;;:ffin of Minimum Rates of Wages; Fixing

Hours of Normal worring oay;-intorcement of the Act. The Apprentices

e"t, tg6t : Salient Features and Main Provisions'

Lrd'ffi,'r''
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INDUSTRIAL PSYCHOLOGY

Unit-l:lntroduction:Significance,Natureandscopeoflndustrial
Psychology; Problems oi tnO",ti'l't Psychology; Foundations of lndustrial

pivcnoro6i-Economic, Social and Psycholo-g ical'

uii t-li-, iiu.re t 

"t" 
a p 

" 
hlri o ;i a I ;l i t"= M 

? t=-rt-"'Le'f- ;J;:. ff;1t;:i";Cffipt, Oblect're";nd Methods of Job Evalt

of performan"e nppral"r;- i"i"nii"r of a Good Performance Appraisal

System; Pedormance Aeil+ .Vs Merit Rating; Job Specification -

M'aintenance and Motivational Factors'

uiii-tii'l inoiviJuat oifference.-vocgtional ouioance 
=ar!C 

Seleglion :

lndividual Differences- Nature, Significance; Feasons eehiq,l{Yl*fl
;'.},';H:"i'viiJiil*r C u io 

"n""-r("cessity 
a nd Kinds; Scientif ic Steps i n

Vocational Guidance rnO-f-i'nit'tions of duidance; Vocational Selection-

Advantages and Methods.
tjiit_iv ilnJuitriar rJnsion,",E Ural"aiq"tment: causes, Effects and

Remedies to trttinlmizeffime.nt - Emotional and

Vocational; Readjusting a GtaOiusted Worker; Monotony - Determining

i;.t;;;d Effeci on Ploductivity; Elimination of Monotony

Unit-v : lnOustrial Faiiqug q;O AcciOents : Causes' Effects and

Remedies to rtiminaffiuses and lll-effects of

Accidents; Steps for Reduction in Accidents'

\

T&\.'\-
Yb
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Unit-l : Executive Developmgll : Concept, Need and Significance of

ctlue of Executive DeveloPment

Frog;rr""; Steps in the Organization- of an Executive Development

pro6r"rr"; bnthe-Job and OffIthe-Job Methods/Techniques of Executive

o"u""ropr"rt; Executive Development rn lndia after Liberalisation.

Init-li', woiter"' oereropm,e]rl :- Rational for Workers' Development;
for Workers; HRD Rolel of 

. 
Unions;

iechniques/Methods of workers, Development in lndia with Emphasis on

Orrfity birctes (aCs); Quality of Work Life (aWL) in lndian.lndustry' 
.

unit-til i orq"ni""ti;n b"u"topll!"nt- : Concept and Need of organisation
D lnterventions' SurveY Feedback

Process; Process Con"ritrtion; Sensitivity Training; Safeguards in OD'

Unii-lv' : Orqanisaiional bh-qnqg ilIanaqeqent .anO teagPrship
ce. of Organisational 

-Change;GGE-"f Organisational Chang-e; Resistance to Change, Traits of

Leadership; Developing Leadership from Within'

UniW , inO prr"ii"J" in tnOi"': An Outline of HRD Practices in BHEL;

m Fasteners Ltd' and Bank of Baroda'
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unitJ : Industrial Relation in.lndia. a4{EFerqinq challenqeg: lndustrial

Retation in lndia -evotu ghes. t9 lndustrial

Relations; Contextual anJ Constitutional Framework; lndustrial. Relations

bil;i''fuiure ot tnOustrnt Relations in lndia; Emerging.Challenges-

il;;gl;b rienos in lndustrial Relations in an Era of Globalization'

Unii-il,"rrro" unioni=m-"no gelle"ti'"rB"'qeinlnq :Trade Unions-

Historical Evolution an Development of

Unions; Functions of Gio;;; National Level Federations' Trade Unions

Act, 1g26 and Receni'nmenoments; collective Bargaining-Perspective,

C;;""pi Siages and Prerequisites for Collective Bargaining Process;

Types of Collective Bargaining Contracts'

U'rit- ili : Ortevance RlJres-sat anO gisciptine fUpctranlsms: Discipline

Mechanisms--tuoiciat@isconduct;Disciplinary
proceedings; Domestic Elq.-u-iri""; chrrg"-srreets; conduct of Enquiry and

Award of Punishments-; OtLuance and 
-Redressal-Approac!9: 

"ld 
Nature

of Grievance"; Cars"i; pro"eO"" and Grievance Redressal Mechanisms'

U;t-lV : i;Justrial ionfiicl and. Requlations of lqdustrial' Dlseutes:

lndustrialconflict-t'tatuffitations;DataAnalysis;
LabourAdministrationMacninery;lnstrumentsofEconomicCoercion;
Sirif."t; Lockouts lnter lnJustry'Propensity. for Strikes; Strike Patterns;

Arbitration;Conciliation;Roluolcation;RegulationsoflndustrialDisputes-
contextual Frameworl,'ooi6ct, scheme, lndustrial and lndividual Disputes;

prrti"ip"nt" in lndustrial Dispute; Settlement of Disputes' ^ i

UniiV i Worf"r" p"rti"iorii'n 
"ra. 

lnt"tnrtionrt l"l'rt Oto.ni="tion

:workers earticipatioffiicipation; Forms of

Participation; lmpact oi 
- 

i,'ti"lpation; - 
Prerequisites for Success-full

participation, Limitation ot purtiidrtion; current Trends in Participation in

lndianlndustries;lnternationalLabourorganisation-GenesisoflLo'the
philadetphia charter; tvtemuersnip and org-nization; Major Activities of the

lLO, Convention and n"lo*'""Oation, ltO and lndia-lmpact; Difficulties

in irle Aooption of Convention and Recommendations'

gs.' Nv**
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Unit-l : Worfmen's Compensa : Object and Scope of the

@s Regardingworkmen's
of Notional Extension; Occupational Diseases;

Compensation; Theory
Commissioners and

Provis
Appeals.

'P Miscel
dent Fund 

-c::,Y'oill",1tf
ffi--rryeas' Family iension scneme; - Employees',D- "!":L^l]:l:in.,li"i""-s"ffi;; Mode of Recovery of Amount Due from Employers;

Special Provisions Relating to Existing Provident |lry^" : Object and KeY

n' Medical^Benefit

councit;Employees'statelnsuranceFund;Contributions;Benefits,
Employees' lnsurance Court and Penalttes'

Ir''[ni ip"r."ri .r il;;.A"t. t=gsq : Kev Detnitio-nt'.9:J:Yl1io1:l
ation for Bonus' Miniimum and

I#;;H;;;;;;'i;i-"; and Set-ofr of Allocable Surplus; Administration of

the Act; PenaltY and Offences.
iinii_v': iivnient of cratuitv +ct, 1972.: Scope and Applicat'ron; Key

tion of the Amount of Gratuity;

Recovery; Penalties.

W.^\'
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WAGE AND SALARY ADMINISTRATION

Comparative lnternational Compensation'

unit-l : compensation : c_oncept, Role and Parts of compensation;

ilect'ves of compensation; Planning; Economic and Behavioural lssues

in Compensation.
Unit-ii ICompensation Structuf.e : Components of Pay Structure in lndia;

ge; Fair Wage and Living Wage; PaY

Corimissions and Wage Boards; Job Evaluation and lnternal Equity'

Unii-iii-,-fvf"noO" of fo"qe P"v*Ent : Tune; Piece and lncentive Systems

se Be nefits 
".9 _B-1f :Ylti,T:-^,^..

Unii-iV"' tror-it'-btr"rino'ina bo-pi.tn"r"ttlp : Concepts; obiectives;

forrnsltevets; Merits and Demerits'
unit_v , ir"iqino r"=rli : iax ptanning for satariedAffage Earners; Job

Related, Performance R-elated and Competency Related Compensation;

47
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BANK MANAGEMENT

r Board of Directors; Functions;

D,.lties and ResPonsibilities; Frovisions Regarding Board of

Directors in State Bank of
Statutory
lndia and other Commercial Banks and

Development Banks.
uii,Iii!"uio rio]i, lut"r"o", 

" 
rt : Generat pri nci ples; r"",tfl i":^:l iril

ffie of Funds-; Resource_Allocations in

6'Jr.,ji"i"r uinr.i 
"no 

Development Banks; Management of Cash'

Unit-lll : Manaoement of .Cirpital. funCs. : f!.1!ti3l-";^ \"-:?::y:n I ndians-Ba"l"f 
. .lf::::ffiH;d"i;-;i 

-c"pitri 
Mrnrs"."nt in commercial and Devetopment

Banks. : Factors

Posits' Legal Reserves;lnfluencing the Level
For"", lriftuencing Level of Working Reserve, Nature of Secondary

Reserves, Functions and Management of Secondary Reserves'

ij;w ;'M;;;;;;;i- ;i a;;n": characteristic,s,ol 9.:TT1::r.?,il
of Sound Bank Lending; Loan 1ot1!V.

Euaiuating Credit Worthiness of Applicants; Supervision and Organisation

of Bank Lending.

@s'
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MANAGEMENT OF INCOME IN BANKS

UnitJ : Determinants of Bqnk lnc.oEre ,: Earning and. Expenditure of

Commercial bant<s and-p--er'.,t Baiks; Non-operating lncome and

Expenses; Profitability; Allocation of Bank's lncome'

UnitJl : Pattern of Dividend Policv -:Factors 
lnfluencing Dividend Policy

of Retained Earnings 
'nq l"t"Y"-:, ..

Unit-itt : iesourciptanninq !n =oevetopment 
eank -:. 

Need'. Policy

Structure and Proceffi6f Resource Planning; Mobilization of

Resources; Method, Problems and Prospects'

Unit-tV : investment Management a Policy of lnvestment;
Banks, Socio-Economic

Channelising of Funds.
nit-V : Apprai

Planning; Promotional Role; Sector-wise Distribution

I ndustry-wise Distribution.

ffiqr"

Pattern of
Objectives;

Objectives;
Assistance;

49



Bilaspur University, Bilaspur (C'G')
Department of Gommerce and Financial Studies

SEMESTER-III
PAPER III.E.3

Unit-l:CRMandBanks:Concepts;Automations;Processand
Technology of CRM; Area of CRM.
Uniill : c-omponents of cRM on Bankg , cRM Architecture; Architectural

hedules Projections in Banks;

Grouping of Beneficiaries and Customers.
Unit-iu I Electronic !BlVl-tn--Ba!.Eg- : Need for Electronic CRM;Unit-lll : Electronic uxtu tn uanxs :

Satisfying Customers; Electronic CRM Application; CRM SuPPliers

Customer lnformation Convergence. : E-CRM: Customer Relationshi
Architecture; E-CRM-Global Scenarios Home Services-CRM;

Customer Relationship Managemenl Buzz.

Unit-V , CR[VI in tnOi"n ganLinq. CRM Concept Understanding the
rking Vectors, Continue lnvasions of

CRM Market; Customer Relationship; Portal Quality Management in

Banks.

Goal
and
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KNOWLEDGE MANAGEMENT IN BANKS

Unit-l : lntroductions : Concepts; Nature; Feature and Functions of

Knowledge Management.
Unit-ll : bollaboiative Computinq : Goal of Knowledge Management in

Aanks; Business anO Customs lntelligence; Personal Knowledge
Management (PKM); Collaborating Through Knowledge Management'
UnitJil : Knowledqe Manaqement Products : Changing Paradigm of

Modern Nlanagement; Evolution of Knowledge Management; Knowledge

Creating Process in Bank.
Unit-lV : Knowledqe Manaqement strateqies : KMS in commercial
Banks and Development Banks.

Unit-V : Research and Development: R & D in Banks; Nationwide

@t; safeguarding lntellectual Property through

Knowledge Management; lnternational and lndian Experience; web sites
on Knowledge Management.
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MARKETTNG MANAGEMENT OF INSURANCE COMPANIES

Unit-l : Orqanisational Setup of lnsurance Companies : Organisational
Setup of LlC, GIC and Private lnsurers.
Unitl! : Orqanisation of Field Force : Direct, General and Branch
Agency; Comparison of General Agencies and Branch Office Systems;
Major Tasks of the Agency or Branch Manager; Organisation of Field Force
in lndia.
Unit-lll : Developinq Field Force : Executive Body of Field Force;

functions oi a Branch Manager; Development Officer; Agents; Specific

Qualities of a Good Manager; Development Officer and Agent.
Unit-lV : Recruitment of Aqents and Development Officers: Methods of
Recruitment; Selection of Agents and Development Officer; Legal

Provisions of IRDA in this Regards;
lntermediaries and Corporate Channels.
Unit-V : Trainins and Supervision: Purpose; Job Profile; Difficulties
Developing Agents and Development Officers; Types and Process
Training.

ffi1'tto
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FINANCIAL MANAGEMENT OF INSURANCE

Unit-l : Management of Funds : lnflow and Out Flow; Sources of
Revenues; Premium lncome; lnterest lncome and other lncome; Claims
Payment; Surrender Value and Amenities; Office Expenses and
Commission Agents.
Unit-ll : Valuations Process : Purpose of Valuations; Determinants of
Surplus; Division of Surplus; Net Liabilities; Reserves and Funds; Solvency
Requirements as Prescribed by IRDA.
Unit-lll : lnvestment of Funds : Needs and Principles of investment;
Safety; Profitability; Liquidity; Diversification; Social Benefits; lnvestment
Portfolio.
Unit-lV : Cost Control : Analysis of lncome and Outgo; Analysis of
Premium lncome; Comparison with lnsurance Business; Economic
Conditions; Expenses of Management; Managing Agency Cost.
Unit-V : Audit and lnspection: Statutory Audit; Duties of Statutory
Auditors; lnternal Audit; Functions of lnternal Auditors; On and Off
lnspection.
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SEMESTER-IV
PAPER IV.E.3

PRODUCT MANAGEMENT OF INSURANCE

Unit-l : Product Concepts in lnsurance : Product Levels and Consumers
Satisfaction; Product Development and Testing; Product Related
Strategies.
Unit-ll : Managerial Dimension : Whole Life Product; Endowment
Product; Core Products and Total product; Shortterm products of General
lnsura nce.
Unit-lll : Consumer Dimension : Consumer Research; lnsurance
Potential; lnsurance Complaints; Brand Management; Brand Equity;
Product and Brand Mix Strategies.
Unit-lV : Social Dimension : Social Responsibilities; lnsurance of Poor
and Underprivileged ; Group-l nsurance; Product for Su bstandard Lives.
Unit-V : Product Hierarchv: Family Need; lnvestment Need; Saving need,
Old-age Need; Re-adjustment Need; Special Need; Children's Policy;
Marriage; Education and Pension Policies.

t\?.n"
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SEMESTER-IV
PAPER IV.E.4

PRICING AND PROMOTION MANAGEMENT OF INSURANCE

UnitJ : Pricins Process : Concept; Objectives; Dimension of Pricing:
Pricing in lndividual Business and Group lnsurance; Customers Dimension;
Marketer's Dimension; Societal Dimension; Forces Shaping Process.
Unitlt : Pricinq Strateqies : Market Entry; Consumer Related Strategies;
Product Mix Pricing Strategies; Discount Strategies.
Unit-lll : Pricinq Seqmentation : Geographical Pricing; Competitive
Pricing; Price Administration; Psychographic Pricing; Product Lifecycle
Pricing.
UnitlV : Promotion Management : Concept; Features; Objectives;
Communications; Methodology; Promotional Mix; Strategy-Target Market;
Customer Differentiation; Concentration; Pull and Push Strategy; Personal
Selling Strategy-Nature and Scope in lnsurance; Professionalism,
Changing Pattern; Relationship Selling.
Unit-V : Advertisinq Strateqv: Objectives in lnsurance Media; Message
and Mode; Sales Promotion and Publicity; Strategy-Stimulating; Household
Demand; lmproving the Marketing Performances; Public Relations and
Publicity in lnsurance; Measurement of Advertising Effectiveness;
Advertising Budget.

55


